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ASSENTED to by me this day 20th of April, 2012

Senator Abiola Ajimobi
His Excellency, The Executive Governor

OYO STATE OF NIGERIA

No. 5 | 2012

ALAWTO PROVIDE FOR THE REGULATION OF
OUTDOOR STRUCTURES FOR THE DISPLAY
OF SIGNAGE, HOARDINGAND ADVERTISEMENT
IN OYO STATE AND FOR CONNECTED PURPOSES

(20th April, 2012)  Date of

ENACTED by the House of Assembly of Oyo State of Nigeria as follows:  Enactment
1. This Law may be cited as Signage and Advertisement Agency Law, 2012.  Shon Title

2. In this Law:
Interpreta-

“abandoned structure” means a sign which is not supported properly or  tion
which no longer correctly stand but advertise-

(i) a bona fide business, lessor, owner, product or activity conducted.
or

(ii) a product available on the premises where the sign is displayed;

“advertiser” means a person or a company whose name or services or
products of a business, corporate entity, trade; or any information,
recommendation or exhortation pertaining to a service, product, campaign
or event is being displayed or advertised;

“area of copy” means the area of the largest single face, continuous
perimeter composed of square, area rectangles or circles, which encloses
the extreme limits of the advertising message, announcement or decoration
of a wall sign:

“area of sign” means the largest single face of the sign within a perimeter
which forms the outside shape, but excluding the necessary supports or
uprights on which the sign may be more than one section or module, all
areas totaled. Any irregular- shaped sign areas be computed using the
actual sign surface. In the case of wall signs the area of copy will be used:
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oard of Directors of the Agencys
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This includes, but is not limited 10, such
telephone, parking area, entrances
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. «directional sign » means any
. or direction of any place of area.
signs as those identifying restrooms,
e i and exits;
“flashing sign” means any sign which contains an intermittent of flashing
or which include the illusion of intermittent of flashing light

animation or an externally mount

not including changeable message Signs:
“frontagc” means the length of the prope
. paral\el to and along each public right-of a way it bor
-'. i «Governor” means the Governor of Oyo State.
«Grade” means the elevation of the street closet to the sign 10 which
reference is 1 d at the street centerline;
wpeight of sign” means the vertical distance measured from the grade at
the street right-of-way line where the sign is located to the highest point
. of such sign of structure;
' inated sign” MeaNs
source, either directed upon it OF
«p E.D.” means Light Emitting Diode:
“multi-faced sign” means 2 sign with cop
legible from more than one direction;
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permanently installed or situated merchandise, sign shall also include all
sign structures;

“roof sign” means a sign erected upon, against or above a roof;
“swinging sign” means a sign installed on an arm or mast or spar that is
not permanently fastened to an adjacent wall or upright pole;

“wall sign” means a sign attached to the wall or a building with the face

parallel to the plane of the building wall. This includes sign painted directly
ona wall.

3. () There is established the Signage and Advertisement Agency E:':b'::h"’e"‘
(referred to in this Law as “the Agency”) Of the Agency.

(2) The Agency shall -

(a) be abody corporate with perpetual succession and a common
seal;

(b) have power to sue and be sued in its corporate name;

~ (¢) be capable of holding, purchasing, acquiring and disposing of
85 | property movable and immovable for the purpose of carrying
| ‘ iwe | out its functions under this Law.
(o b .
4. ()  Thereisestablished a Board of Directors of the Agency (referred to  Establishment

~ inthis law as “the Board") and shall consist of - gfos::n ing
- (a)  Commissioner for Environment and Habitat; Board
- (b)  The Commissioner for the Ministry of Physical Planning and
Urban Development;

= (o) -each representative of the Chairman in the seven geo-
- political zones of the state;

(d)  The Director General/Chief Executive Officer of the Agency;
) ' The Secretary o the Board;
£ i ey 1 Y6
" The Legal Adviser: .
isitidbie s (g) Four Mrs; rggfessnﬁng the following -
\ ('|'JI"“ "lhr_r”r“‘i); 1 1M;1118Fy, Qlefstlce ‘
| (ii) Ministry of Works and Transport;
ookl e h | (iii) Ministry of Local Government and Chieftaincy A ffairs;
'~ 4 (iv) Ministry of Information and Orientation;
gLy (h)  one member to represent the Outdoor Advertising
1l - Association of Nigeria;

nber with professional background in architecture,

1 rrohskois
1k el

4 ‘Dan designing or town lanmn 5
S e i .
idusliys iber from the Nigeria Institute of Pubhc Relations,

T g
o State Chapter.

] T
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@ Al members of the Board, with the exception of the Director General
and the Secretary shall be appointed to serve as part-time members.
Schedule 1 (3) The procedure for the meetings and removal of members of the
Board shall be as contained in Schedule I to this Law.
@ M'emb;'rs of the Board shall be remunerated as may determined and
~ approved by the Governor from time to time.
functions of = 5. (1) The functions of the Agency shall be to -

the Agency

Sraff of the 0.

Agency

(1) There shall be transfer

(a) control outdoor structures to be used for signage and

advertisements;

(b) issue licenses and permits for the construction and placement
of outdoor structures in any part of the State;

(c) protect the environment from potential adverse impact from
visual blights;

(d) control the number, size and location of outdoor structures;

(e) ensure that outdoor structures are soundly and carefully

cted, modified, maintained or removed when no

designed, ere
longer in use 0 avoid potential damage to lives and property;

(f) ensure that oqtdoor structures are compatible with surrounding

land uses and environment and further ensure the beautification

of the immediate surrounding and vicinity of the advertisement;
(g) control the pasting and display of posters on public structures
and highways;

(h) regulate the ownership and operation of outdoor structures

for the purpose of signage or advertisement under specific

regulations as contained in this Law;
(i) reject, revoke or modify 2 permit if found to be in violation of

any of the provisions of this Law or the conditions for its

grant;
(j) prepare and keep all records related to the is
of outdoor structures permit as well as appropriate general

suance and denial

records;

(k) monitor and inspect through its Monitoring Unit any outdoor
structure and verify its compliance with this Law; and

) establish a data-base of all outdoor structures used for signage
and advertisement, their owners and operators as well as their
location and the reason for the operation. .

and appointment of officers to the Agency

ent of this 1aw, and such transfer and

after the commencem

“appointment shall be in accordance with the procedure applicable
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in respect of the transfer of officers in the Public Service of the
State or Local Government, such officers shall serve on terms as
may be determined by the Agency for the purpose of carrying out
its functions under this Law.

s (2) The Agency shall have power to -

(a) employ staff as it may consider necessary for the purpose of
carrying out its functions under this Law;

(b) determine the remuneration for its staff;

(¢) promote and exercise disciplinary control over its staff; and

(d) recommend the appointment, termination or dismissal of
persons within the Agency, including the promotion and

confirmation of appointment as well as exercise any other
disciplinary control.

7. (1) There shall be appointed a Director-General/CEO to the Agency Director
appointed by the Governor who shall be responsible for the ﬁ;":;ll:gy
implementation of the decisions of the Board of the Agency and for
the day to day administration of the affairs of the Agency in
accordance with the provisions of this Law.,

(2) Without prejudice to the provision of section 7(1) above, the
Governor may remove the Director-General/CEQO or any member of
the Agency if he:

(i) resigns his appointment by giving two months notice in writing
to the Governor;

(i) becomes of unsound mind;
(iii) becomes a bankrupt or makes a compromise with his creditors;
(iv) is convicted of a felony or any offence involving dishonesty:

(v) is guilty of serious misconduct in relation to his duties.

8. (1) There shall be appointed by the Board, a Secretary to the Agency Secretary 10
who shall keep the records, conduct the correspondence of the e AeniY
Board and perform suchother duties as the Director-General may
from time to time direct.

(2) The Secretary shall:-

(i) be appointed by the Governor on such terms as to emolument

and conditions of services as the Governor may specify;

(i) be a person with relevant academic and professional
qualification;

(iii) Have a good knowledge of administration;

——————————————————
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|
] @

R Appointment 10, (1)
=l . of Agents

and Special

Committees -

Appointment 11, (1)
of

Consultants

by the Board

@

(iv) Hold office for a period of four (4) years in the first instance;
and

(v) Be eligible for re-appointment for a further term of Four (4)
years and no more.

There shall be appointed by the Board a Legal Adviser who shall be
responsible for giving the Board Legal Advice and representing
the Board at all court cases/suits as the case may be from time to
time.

The Legal Adviser shall:

(i) be appointed on such terms as to emolument and conditions
of services as the Governor may specify;

(i) Be a person with relevant academic and professional
qualification;

(iii) Must be a practicing lawyer of a minimum of ten years cognate
experience;

(iv) Hold office for a period of four (4) years in the first instance;
and

(v) be eligible for re-appointment for a further term of Four (4)
years and no more.

The Agency may, with the approval of the Board -

(a) appoint special committees amongst its members either to
manage or advise on matters concerning investigation,
initiation, administration or progress of any project or scheme
which the Agency may undertake in the discharge of its
functions; and j

(b) appoint agents, consultants or contractors from time to time as
the Agency may deem fit to exercise or perform any of the
powers or duties conferred orimposed upon the Agency, or to
provide professional services to the Agency.

The Board may, with the approval of the Governor appoint a
Consultant to the Agency for both the State and Local Governments
in the joint exercise of powers, who shall be a technical partner to
the Agency in the exercise of its functions.

The Agency, through a Memorandum of Understanding from all
the Local Government Chairmen in the State, shall be empowered to
delegate to the Consultant the collection of revenue in respect of
outdoor structures, signage, hoarding and advertisement on their
behalf.
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(3)  The Agency may delegate to the Consultant any other function as f 4
it deems fit. I

The Consultants shall from time to time advise the Agency and make  Functions of
recommendation on all matters relating to the regulation of outdoor the
structures and their uses for the display of signage and advertisement Consultants
and any other connected matters.

13. (1)  The funds of the Agency shall comprise of - Financial

(a) such money as may be appropriated to the Agency by the e
Government;

'(b) such money as may be granted to the Agency from time to
time by the Government;

(¢) all sums, debentures, investments or other properties vested
in the Agency;

(d) such money raised by loan under the. powers to borrow vested
in the Board by this Law; ;

] (.'e) all money which may vest in the Agency under any enactment
or law;

() all fees, charges and tariffs for services rendered by the
~ Agency: and ;

(g) all other sums accruing to the Agency shall be administered by
- the Agency in such manner as it may deem fit.
43 4

cal Government, from the total revenue of the Agency.  Commitice

15.  The Agency may from time to time with the approval of the State Executive  Power to
Ha CMborfowwhethcrbyWayofmongagcorothcrwise,suchmof :"‘“"’
o e '_'ﬂbﬁﬂd&cﬁéﬂﬁﬂﬂhecxércisbofﬁsﬁmcﬁmundcr&is i

Vo orrbbrney ) by, g j

ency shall operate bank accounts for its funds with reputable pank
banks in the State and the signatories to the account shallbeany ~ Account
of the Chairman and the Director-General and the Accountant in

ice with the Principal Regulations.

17. (1) The Agency shall have power to charge commercial ariffs which ~ Collection of
may vary from area to area and also make direct charges on users  TarTifs

shos mi'ﬂl'v or 'mdw.* wogiun b v

() Notwithstanding the provisions of any law, any person who fails or

neglects to pay any tariffs, fees or charges shall be deemed to be a
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Annual
Accounts

18.

Accounts and 19,

Audits

20.

21 -

2.

debtor and such debts may be recovered by a civil action in the
appropriate court.

(3) Adebtor shall be liable for the Agency s legal fees for enforcing or
realizing the debt as well as any other costs incurred by the Agency
in enforcing the debt against the debtor.

The Agency shall cause to be prepared not later than the 31st day of
March in each year, an account of the expenditure and income for the

preceding financial year.

(1) TheAgency shall cause to be kept accounts in respect of its revenue
and expenditure from time to time and shall, within three months
after the end of each financial year, prepare an annual statement of
account showing accurately its financial position.

(2) The annual statement of accounts shall be audited by an Auditor
appointed by the State Auditor-General for Local Governments.

(3) Assoonas the annual statement of accounts has been audited, the
Agency shall forward copies of same together with copies of audited
report to the State Government, the Local Governments and the
Auditor-General for Local Governments, the Accountant-General
for the State and the Oyo State House of Assembly.

The Agency shall submit quanerly report of its activities to the State, the
Local Governments and the State House of Assembly.

The Agency shall, as soon as possible after the end of the financial year
not later than the end of March of each year, submit the annual report of
its activities to the State and the Local Governments and the State House

of Assembly.

The Agency shall prescribe the amount to be paid as fees or charges
within the different zones for mounting of outdoor structures as well as
the necessary charges for amendments of the existing structures as well
as approval of the Board of Director and review from time to time the fees
and charges contained in the Schedules to this Law.

(1) Every outdoor strﬁcture owned by a corporate entity shall be

registered by its owner.
(2) Such owner shall provide his registration number as a reference
with the application for a permit. )

(3) Every registered outdoor structure shall have a registration code
provided by the Agency.
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(4)  No structure shall be erected without having its registration code
being duly sealed or mounted on it.

* (5) The followmg structures shall requu'es registration:-

(a) Structures for free- standmg portable sign, including any sign
on a standard column or A-frame boards fixed to its own self-
contained base which may be moved manually or temporally

- attached to a permanent free-standing sign.

(b) Structures for billboards iﬁduding any signage structure
designed and intended to provide a leasing advertising copy
area where the copy can be periodically replaced, typically by
the use or pre-printed copy pasted or otherwise mounted onto
the copy area;

Structures for Billboards of the “Spectacular” type, that is those
with over 20 square metres of areas;

(d) Structures for roof sign including any sign which is entirely
upon and above the roofline or parapet of a building;

(e) Structures for wall sign including any sign painted or posted

i ona wall
1¢ i!
| (0 Stmcturcs 1for furniture mcludmg bus shelters, pedestrian
bridges, overhead gantries and statue type of signs including
structures, klOSkS supporting outdoor advertising or signage;
~and td
~(g) Structures for temporary signs including any permitted design
.. orintended to be displayed for a short period of time.

(6)  Anysuch si’gh shall be recorded using the form and the attachment
referred to in the Schedules to this Law

i Jqluln' S i 0 TSRO0 W
wil sl mmtmmdhythcAgmyshaﬂbelssueduponthepaymem
cansgh 20f IheJmmibed fees, and shall be renewed annually.

~ h:; 21: Bwhsmtureshallbea.r at its base the registration number of the
°,|ﬁ,.,| {"ﬂ%' it A?Sthqp Itnumberofthesuucnues

he followine sm;cmres shall regmre specml permit:
res ,ﬁm ‘ ﬂtle»number per the specifications

S
res that are ﬂlmmn? hyﬂqshqghghts bare bulb or not

It to the scope o illumination that is provided in the

(c) the nsegfmobile mﬂm,mﬁéh, buses or vehiclesfor the sole
mmg,of advertising.

14

IJ
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(4)  No structure shall be erected without having its registration code
being duly sealed or mounted on it.

The followmg structures shall requires reg:stratlon -

(a) Structures for free-standmg portable sign, including any sign
on a standard column or A-frame boards fixed to its own self-
contained base which may be moved manually or temporally

- attached to a permanent free-standing sign.

(b) Structures for billboards i&c’l‘uding any signage structure
designed and intended to provide a leasing advertising copy
area where the copy can be periodically replaced, typically by
the use or pre-printed copy pasted or otherwise mounted onto
the copy area;

(¢) Structures for Billboards of the “Spectacular” type, that is those
with over 20 square metres of areas;

(d) Structures for roof sign including any sign which is entirely
upon and above the roofline or parapet of a building;

(e) Structures for wall sign including any sign painted or posted
ona wall;

"Irui SHT ™) b

\ y quqtuﬁsior furniture mclndmg bus shelters, pedestrian

bri@es, overhead gantries and statue type of signs including
structures, kxosks supporting outdoor advertising or signage:

- and 1o 1

.~ (g) Structures for temporary signs including any permitted design
- orintended to be displayed for a short period of time.

- (6)  Anysuch diﬁl shall be recorded using the form and the attachment
referred to in the Scheéules to this Law.

16 sguaine Mewiinsa posts.or i W

wi sl .nmtmmdhyﬂnAgemyshaﬂbewsueduponthepaymem
onagd 5@#.%6;&&6 and shall be renewed annually.

10 h:m =] h & St “ﬁ ,base the rs’glstranon number of the

tdunﬂ)er of the structures.

Jpvod e 8w 1nhrimr 3

ng structures shall reguire ial permit:
:thatexceed’fhe ; ﬁpﬁc nuﬁbetperthespeclﬁcauons

d in the si:iwdumestom W;
are %‘ lights, bare bulb or not
) «,; hon that is prov1ded in the

@'ﬂu Law;and -
(c)  the use of mobile trailers, trucks, buses én'ehiclesfor the sole
m«)f advertising.

-
i

Structures
special

Permit
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Application
for permit or
Renewal of
Permit
Schedule 2.

Certificate of

quuircmcm
to register as
owner of a
structure.

Outdoor
Structure not
'i, equInng

25. (1)

@

(&)

@

26. (1)

&)

@
&)

Every application for a permit or for the renewal of a permit shall
be addressed to the Agency.

An application fora permit or for the renewal of a permit shall be in
the form ,specified by the Agency.

The, fees payable for the issuance or renewal of a permit shall be
determined from time to time by the Agency and shall be paid at the

~ time the application for the issuance or renewal of a license is made.

All licenses, shall be valid for a maximum period of 10 years, but
subject to annual renewal based on performance and conformity to
laid down rules and regulations.

A Certificate of Registration shall be issued to the applicant which
will entitle him to apply for a permit for ownership.

The terms and conditions on the permit shall constitute a binding
agreement between the Agency and the recipient of the permit who
shall be liable for the legal fees in respect thereof.

A registration number shall be assigned to the holder of the
Certificate or Registration which shall be used for any
correspondence or reference with the Agency.

Every certificate of registration shall be renewed annually.

The applicant shall complete the prescribed application form and
supply the Agency with all necessary information, additional
documents and accompanying materials required.

27. It shall be unlawful for any person to erect, construct, enlarge or
structurally modify an outdoor structure or operate any structure for
signage or advertisement without first being registered by the Agency.

28. (1)

@

)

Any structure for official, directional or warning signs erected or
maintained by the Federal or State authorities, or by any Local
Government authority thereof, or by any railroad, public utility or
similar authorized body concerned with the protection of public
health or safety shall not be subject to any provisions of this Law.
Any erected, constructed, or affixed structure shall comply with
Schedules, 2,3 and 4 to this Law.

Structures for signs or billboards mandatory under the Federal or
State Laws are authorized by the Agency. -
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29.

ufi e

s b gogn

S1mvig b

(h

@

@

(©)

RV

- The following signs are prohibited:

Owners and operators of existing structures shall complete and
submit the prescribed pre-scrutiny and application forms with the
agency and apply for the permits required by this Law.

Where a structure existed before this Law is subsequently registered

under this Law, but does not conform with the requirements and
standards under this Law, the Agency shall notify the owner to
remove such structure within 7 days of receipt of notice failing
which the Agency shall direct the removal of same at the expense of
the owner.

Where a structure which existed before this Law is not registered
within a period of one month following the enactment of this Law,
the Agency shall, with or without notice as it deems fit, direct the
removal of same at the expense of the owner.

Every residential unit, visible from the public highway, shall be
1dEnt1ffed by a street number not to exceed 0.30 square metres in
area.

Every non-residential unit, visible from the public highway, shall be
identified by a street number, visible from adjacent streets not to
exceed 0.30 square meters in area.

This sign shall not be counted as a part of the total sign area
permitted for the building of groups of buildings and shall not
require a sign permit.

All structures used for signage and not expressly permitted by
this Law shall be prohibited, except signs that are less than half a

'~ square metré’fd‘axé’a Which shall be exempted from the requirement

of this Law.

(a) signs with unethical or obscene contents;

(b) illegal signs. that are not in conformity with Federal, State or
Local Government Laws, Rules or Regulations;

(c) the use of scrolling devices, moving or flashing characters for

Advertising on any vehicle;

(d) the erection, attachment or painting of signs upon fences, rocks

- or natural features;

(e) outdoor structures of any classification installed. erected or
attached in any form, shape or manner to roof fire escape or
~ any door or window giving access to any fire escape;

0) abandoned signs:

Existing
Outdoor

Structure.

Approval of
Outdoor
Structure for

Signage.

Prohibited
Structures,
Signages or
Conents

Lo - Tl
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Penalties
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make
regulations

Lo

Permissible
Structures.

The Signage And Advertisement Age?

Offences and  32. ' (1)‘

33.

34.

@) AfineofN 10,000 for each week

(3) Where the infringement persists beyond fo

(g) fly posting;

(h) outdoor structures obstrueting pedestrian or vehicular visibility
or otherwise interfering with the safe operation of vehicles or
the safety of peglestrians; and

(i) a trailer, or any other vehicle as a stationary billboard.

Any person violating any provision of this Law, or who violates or
fails to comply with any Regulation of Order, or falsifies plans or
statements field hereunder; or who shall continue t0 display a sign
or billboard, L.ED. screen, post any bills, posters, signs, panels,
banners, stickers and other advertising materials and. messages on
trees, electricity poles. road directional signs, road dividers, flyovers,
bridges, walls and rocks or any unauthorized surface whatsoever,
is guilty of an offence and shall pay 2 fine as may be prescribed

under the provisions of this Law.
during which the violation continues

shall be imposed for any infringement of this Lawuptoa maximum

of four weeks.
ur weeks or the offender

fails to pay the fine, the Agency shall order the removal of the

structure at the cost of the owner.

4 Whg;'e an offender fails to pay a fine within the stipulated period,
he shall be guilty of an offence and be Jiable on conviction t0 2 term
of imprisonment not €x¢ not less than
N50,000.00.

eeding two months or a fine

 to make and modify regulations from

¥ '[h.eﬁgqncy shall have powe
ovisions of this Law.

"~ {ime to time to enforce the pr

The following are permissib\e outdoor structures that may be

regulated by the Agency-
(a) on-premise and off-premise
(b) lamp postor pole-mounted
(c) {lluminated lighting device

and off-premises signs and billboards:
(d) decorative flashing lights, flags. banners, posters, pennants, strings

of light .ribbons, streamers for advertising purposes:

“A - Frame” signs and air

signs and billboards;

advertisement;
s used in conjunction with on- premise

(e) P rtable signs including but not limited to
activated attractions and devices;

(H direction signs, including those pertaining

addresses;

to public and private
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all inflatable signs that is to say advertising balloons;

street furniture advertisement's, 'fncluding bus shelters, pedestrian
bridges and overhead gantries for directional subsections;

(i)  all political signs; and
0 " EED: screens. '

The Agency shall have the power to engage legal representation in the
discharge of its duties under the provisions of this Law.

(1) No court action or suit shall be commenced against the Agency
either as party or agent or party or against the Director-General in
that capacity unless one month written notice of intention to
commence same has been first served upon the Agency by the
intending Plaintiff or Claimant.

%

~(2) Such notice of intention to commence a court action or suit shall
state: e

() the cause of action of the case or suit;
~ (i) the name and place or abode of the intending Plaintiff or
Claimant; and

- (i) theclaims and/or reliefs sought by the intending Plaintiff or
T T q,ﬂl Claimant. |

(3 Any court action or suit commenced against the Agency or the
'~ Director-General/Chief Executive Officer of the Agency in the
"“m' ca / shall be nuli'ind void if either the cause of action; or the
. W S ngﬂel’lmﬂfffor Clmmant or the Claim(s) sought
’ is not 1ckmtcal in every way to the statement made in the notice of

commence court action or suit pursuant to subsection
e s

y or ﬂoemon obtained in a court or suit to which the
Agency was not a principal party at the time the order or decision
was made shall not have any effect whatsoever against the Agency

R SRR 1] 2 P TR i

hot udice to the provisions of any other law in the State, the
Si ‘.' 'ﬁk'hvl shall prevail to the extent of the inconsistency.

Legal
Representa-
tion

Notice of

Intention to
sue.

Conflicts




The Signage And Advertisement Agency Law, 2012

A 30
Quorum
Meetings of
the Board
Validity  of

Procecedings
of the Board

Conditions for
removal  of
Officer

General
Considerations
for an
absence from
a meeting

SCHEDULES
SCHEDULEI

Relevant to the Board of the Agency and its assignment or Sfunctions.

The quorum of the Governing Board of the Agency (hereinafter referred

to as “the Board™) shall be two third of members.

()

()

G

@

(&)

¥% 4
f

(6)

The Board shall meet at least once every two months for the
dispatch of businesses at such place and time as the Chairman may
determine.

A special meeting of the Board may be summoned at the request of
the Chairman.

All meetings of the Board shall be summoned by the Secretary.

The Chairman shall préside at any meeting of the Board but in his
absence the Board shall elect one Local Government Chairman
present to preside.

The Chairman or the member presiding in his absence shall at any
meeting have a vote and in the case of an equality of votes, a
second or casting vote.

The Director General and the Secretary of the Agency shall-be in
attendance at all meetings of the Board and take part in its
proceedings and the Board may also require any of its Officers or

* Servant to attend such meeting and take part in the proceedings

but neither the Director-General, the Secretary nor any of the Officers
or Servants of the Agency attending its meeting shall have a right
to vote on any matter.

3. The validity of any proceedings of the Board shall not be affected by any
vacancy in the membership of the Board or any defect in the appointment
ofa member or by reason that a person who is not entitled to do so took
part in the proceedings.

4.  The office of a member of the Board shall become vacant:

(a)
(b)
(c)
(d)

5 (D)

if he resigns by notice in writing addressed to the Chairman;
if he is removed:
if his term of office expires: or

if he becomes insane.

A member of the Board shall obtain a written consent of the
Chairman, for any reason requiring his absence from a scheduled
meeting.

.
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(2) The Chairman of the Board shall obtain a written consent of the
Governor for any reason requiring his absence from a scheduled
- L ) Wit Ly

A member of the Board shall hold office for a period of three years, and
shall be subject to renewal by the Governor.

(1 TheCh‘ainnnhoranymemberofﬂleBoatdnuybermvedﬁun
office by the Governor - '
@ Without prejudice to the generality of Section I of this Schedule, if
the Governor is satisfied that anymcmberorchairman;
(a) basbeenlm;usﬁ?ably absent for two consecutive meetings
without the required consent; _
(b) hasbeenmﬁcwdofmymmvolvingamﬂy
() isincapacitated by physical or mental illness from performing
~ his functions as a member; -
‘(‘d)""hasmibh’ﬂnnncial’orhmfestofthe’AgemxoruW
intheopinionofﬂr'e(}ovmislikelymaﬂ’ectpmjlﬂidnﬂy
thedischxrgebylﬁmofﬁisﬁncﬁonasamenﬁer;md
siisin sne fe) fornnyothetmsonintheopinionoftheﬁovmorifmch
member is unfit to continue as a member of the Board.

8. The non-ex-officio members of the Board shall be paid such allowances
" asmaybe determined by the Governor from time o time.

HEMRRY Wy !

+ 2 member of the Board may resign his appointment by a

tter addressed to the Governor.
B Badprgasl . olin 15 i1 |

mary identification sign per building entrance not to

surs of operation, attached to or painted on a window, door, or
ing area next to the main entrance or gate.

al estate signs not to exceed one half of a square

or two metres in height. The sign or billboards are

n the property offered for sale or lease with no more

1 per street frontage. Said signs shall be removed from

hte‘tthanﬁve(S)daysaﬁerthesaleorlaseofthe

s
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Political

(1) Grand opening, quarterly, and seasonal sales, conventions and

o Telecommunications poles, pedestrian bridges and bus or

Political signs not to exceed one and a half square metres on residential

and three squaremetres on non-residential properties. The height
of the sign shall not exceed two metres. No political sign shall be placed
in the right-of-way or in any location or manner as to block visibility to

any roadway or property. Political signs shall be removed not later than

ten (10) days following the election.

meeting signs or banners, subject to the issuance of an
Administration Use permit. These signs shall only be indicative of
the new business, service, or gathering.
(2) Holiday signs for a period of thirty (30) days before a festival and
not later than five (5) days after the festival.
(3) Holiday decorations for commercial establishments, provided that
such decorations are displayed for a period of not more than forty-
five (45) consecutive days.

(4) Boutique signs provided they are not more than three (3) off-site
temporary signs are used. Signs may only be used during the hours
that the boutique is open. Placement criteria and all other applicable

sign or billboard regulations shall apply.

(5) Interior signs inside a building displayed not closer than one metre
from the window area.
(6) Permanent off-site directional signs identifying the location of or
 direction to government facilities.

(7) Contractor, sub-contractor, or construction signs limited to one (1)
sign not greater than three square metres in an area with commercial
and industrial properties.

(8) Posters, handbills which are pasted on available, designated and
approved flat surfaces and depict:

(a) comingevents such as fairs, shows, films, comedies, advance

" notice of features in newspapers, magazine, etc., and

(b)  products, services, public service notice, social notices and
other such related events shall only be pasted and, or
displayed on public information panels and must not exceed
a maximum face area of 0.5 square metres and shall not be
pasted or displayed on surfaces of buildings. fences, perimeter
walls, public structures like bridges, Electricity, and

~ shelters.
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(9 The advertiser(s) or persons or companies whose images or
products and services are so advertised shall be held liable of any
such display.

SCHEDULE 3
General Consideration for Outdoor Structures.

No on-premise or off-premise signs shall be mounted within any
~ public right of-way except by the government agencies having

jurisdiction within that right-of-way, unless otherwise allowed by

the provisions of the Laws of Oyo State. Signs that are presently

mounted on the right-of -way should be removed within a maximum

of three months.

On-premise signs shall be erected and maintained only as accessory
used or structures to the principal use of a building or land

Whenever a principal use of a building or land changes, all on-
premise signs which are accessory to the principal use shall be
removed within ninety (90) days, unless a new principal use of a
~ building or land is established and the on-premise signs can be
‘ uﬂﬁﬂkﬂ?ﬂ? the new principal use in a manner permitted by this Law.

The Agency shall be entitled, through its duly authorized officers
to enter into and upon any property or premises, at a reasonable

- time for the purpose of carrying out any inspection necessary for
the proper administration and enforcement of this Law.

2. (1) Where signs or billboards are illuminated electrically, a separate
~ electrical permit shall be obtained from the relevant body.

herwaong v »
i (2) No illuminated lighting device used in conjunction with an on-
~ premise or off-premise sign shall be placed or directed so as to
permit the illumination to be directly beamed upon a public
are, highway, sidewalk, or adjacent premises so as to
- cause direct glare of reflection that may constitute a hazard to
..+ public safety or create a nuisance.
- m applicable, all wiring, fitting, and materials used in the
. constuction, connection, and operation of electronically illuminated
. ~on-premise or off-premise signs shall be in accordance with the
ovisions of the relevant codes in effect.

pt specific limitations noted in the following sections, flashing
banners, posters, pennants, strings of lights, ribbons,
or other similar moving devices shall not be displayed
ing or attracting attention, neither independently or as

n on-premise or off-premise sign.
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Locationand 3. (1)
Placement

@

(&)

- | (4)

Maintenance 4. (1)

Conflictsand 5. (1)

[

No on-premise or off-premise sign shall obstruct pedestrian or
vehicular visibility or otherwise interfere with the safe operation of
vehicles or the safety of pedestrians.

No on-premise or off-premise sign of any classification shall be
installed, erected, or attached in any form, shape, or
manner to a roof, fire escape or any door or window giving access
to any fire escape.

No on-premise or off-premise sign or other object shall be erected,
used or maintained which in any way simulates official, directional
or warning signs erected or maintained by the Federal or State
Authorities, or by any township or local government authority
thereof, or by any railroad, public utility or similar authorized agency
concerned with the protection of public health or safety.

No on-premise or off-premise sign shall be painted or attached to,
or maintained on a rock, tree or other form of vegetation, except
those specifically permitted.

Portable signs, including but not limited to trailer signs or “rollaway™
signs, “A-Frame” signs and air activated attractions and devices
shall not be permitted except by the special grants provided by this

- Law.

All on-premise signs shall be considered as a distinct land use not
associated with the primary use of the site.

Should any on-premise or off-premise sign be or become unsafe or
be in danger of failing, the owner or the person maintaining the
sign, shall upon receipt of written notice from the Agency, proceed
at once to put such on-premise or off-premise sign in a safe and
secure condition or remove the on-premise or off-premise sign.

When conflict arises between the on-premise sign and off- premise
sign requirements of this Law and those of Oyo State regarding the
placement of on-premise and off-premise signs adjacent to State
highways, the more restrictive regulation shall be applicable.

* All on-premise and off-premise signs shall be erected to meet the

construction standards of the State and any subsequent
amendments.
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SCHEDULE 4

Special Limitations for Outdoor Structures used for Signs.

1 The size of a permnttcd sign shall be determined by scaling signage
to the mass size of the assocx'ated building in accordance with the
following pm\nsxons. sjaze o valasih B

2. Thesize of one face ofa sign is determined by multiplying a predetermined
mass factor times the square root of the area of the facing of the building,
expressed in Section 14 of this Schedule. The tables of elements for free
standing signs - as shown in Section 15 of this Schedule - specify the

in determining the square root of the area of the facing of the building:
(a) The table in Section Fourteen (14) of this Schedule provides
~ rounded-off factors for most average building sizes; and
(b)  Multiply the height by the width and extract the square root
(H x W = square root of the face of the building).

il o

o mmgmmwmmaabnﬂmngfaeednnbemedmmefonowmg
- manner:

( 'f‘he height of a building shall be the vertical distance measured
e llfrom the establlshed grade of the lot to the roof line in the case of
' “  flat roofs, and to the mean between the point of the gable and the

eaves in thc case of pitched roofs;
1o eerraem T W

- (b) The wndth of the building shall be the horizontal distance measured
~ between the outermost vertical dimensions of any wall that s parallel
oy ke i 2T the facmg pf the building with which the sign if associated and

e vmble ofeway Properties that contain no
A —" ooy igle {“m.lﬁ I}S}QE f&c rs set fortli in the tales of
elements shalI ine sngn snze in accordance with the following
it b"ﬁ&iﬁh&‘ T B
s 48 m‘ab 10 eulder Jl“ i
i ” tre of mgnarea per linear metre of street frontage
I‘ E ln‘F"m' tee M ffrontxge

(450) square centimeters of sign area per linear metre of street

frontage for the remainder of frontage up to 45 metres.

th: t-ppmmn bulldmgs that opc;npy less thaﬁ tenv percent of the
e the above formula in lieu of the mass factors set forth in the

s for free standing signs.

provided, any building housing one or more activities
ce -standing sign of the area and height limitations
- table of elements for free standing signs - as shown in

applicable mass factors. Either of the following two methods may be used

Table sizes for
free Standing

signs

General
Conditions
relevant to
Free standing
signs.




ol
l (g) Free-standing signs must be located within the first thirty metres of

.1 ' the size determined by the tables of elements of signs as shown in

j ' Y i metres setback shall be that allowed by the tables of elements;
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Section (5) of this Schedule: provided the following additional provisions

are met:
(a) The sign to the front leading edge of the sign and its supporting
& " structure are set back at four and one half metres from the existing
" adjacent highway right-of-way:

i (b) The building does not display a projecting sign;
1 N The height of the free standing sign shall be measured from the
established grade of the property Or the grade elevation of the edge

~ of pavement, street or highway of the public right-of way;

(d No additional sign shall be attached to any part of a free standing
sign other than on the display surfaces originally constructed as
part of such sign; '

(¢) Attach-on signs, such as credit card decals and symbols of
nationally known products, must be included within the original
display surfaces; otherwise, attach-on signs are prohibited;

j ()  Inareas where the existing building locations or other permanent

obstructions prevent free-standing signs or projecting signs from

'  being seen by passing motorists when erected in accordance with

J the provisions of this Section, a free-standing sign not to exceed

seventy-five centimeters in height may be located to within five
metres of the curb line or edge of right-of-way; however, in no case

.

shall the free- standing sign be located within an existing right-of-
way;

setback from the existing public street right-of-way or according to
the volume and space available;
(h) Fme-standing signs shall not exceed thirty square metres in size or

Section 15 of this Schedule-whichever is smaller;
()  The maximum size of free-standing signs erected beyond the thirty

G Ifa free-standing sign consists of more than one section or module
per facing, the area of each individual sign component shall be
added together and shall not exceed the permitted sign area for that
particular location; and
(k) As permitted, when more than one free-standing sign is to be placed
on a lot, the facing of each free-standing sign shall be oriented to
the street or highway right-of-way opposite the face of the building
for which the free-standing sign is permitted.

Conditions E 4 0 1 . ook s
6. Signs in commercial centres (commercial centers having a minimum

Signs in
(‘g“mﬂ‘lercial frontage of three hundred metres along 2 public street) shall be permitted

Centres. ! as follows:

I
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The allowable area of wall signs penn}tted by the table of elements
as shown in Section 15 of this Schedule shall be that of the
advertising area of mdmd,ual letters and symbols when they are
attached du’ectly to the building, thereby utilizing the building wall
as the back. ground (dréa of individual letters only). Where the sign
incorporates its own background, the allowable area of the sign
‘permitted by this table of elements shall be the sxgn area as defined
in this Section;
A wall sign may be attached flat to or be pinned away from the wall
of a building, but such sign shall mppmject from the wall by more
than fifty centimeters;
. Awaltngnmybe located in the phneoﬁbut bclow the top roofline
ofabmldmg; vl sl W Sl wlt
 Such sign shall hz't've uweaﬂﬂwﬁeigm of not less than two and a
half metres at its lowest point;
(e)  Awallsign ‘may be located at the front edge of a canopy or marquee,
provided such sign shall not project beyond the horizontal or vertical
- dimensions of the wall with which it is associated:
(/A wall sign shall not extend beyond the perimeter of the wall or
 fence to which it is attached;
(2) One wall sign may be displayed on the side or rear of a building
~adjacent to the off-street parking area provided for that building for
the purpose of instructing customers of the parking procedures as
long as the sxgq does not exceed one and a half square metres in
SW:I’.;: 10 preneiio
(h)  The sign may be xlluxmnated dunng the hours of operation of the
mlljunlmL! NS I iaae ool (P FIey)
wug A sign attached to the Sidewall of a buxldmg other than those
e Jo bui“ol‘ieﬁted to a street on which the building
~ faces may be Wﬂ on the sidewall, but it shall be counted as
mﬁtm total wall sign area allotment associated with the bmldmg
requu'ed clearancc fouwo to thteeﬂoors building has a minimum
 of mh;lg for multi-floor buddmg a minimum of two and a half

|+, Y 3 &t

Yoy e

EOUZ;

Il be (hsplayed only in accordance with the size specified
ments as shown in Section 15 of this schedule for free

and in accordance with the following Provisions:
n excess of twelve metres in height may display a roof
lition to those signs permitted, provided that the total
of sign and any wall signs used do not exceed the

Special
considerations
for roof

signs.

.
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s(;;’: d': 'rf:: S d A T00f signs mys; meet the following Minimy, SPecifications,
®)  The Structyrg| SUpport for the Sign myg; be encloseq ¢, form 5
background t Message.
) The Plane of the sign’s advertising area myg; appear a5 5 Vertica]
Continuatjoy, the plane of the building’ I w;j Which j¢ g
associa, S otherwise Origina|| igned Integra] pary
of the buildip
(@ A roof sign shall nog Project beyonq the verticq; boundan'es of the
wall witp Which jt jg associated,
(h)  The Combineq height of the lnu’lding and the roqf sign shaj; not
Table of gy €xceed the heighy Testriction of the underlying Zoning district;
for free Siang_ ) The meséage ofa roof S1gn sha] pe limited 4, the identiﬁcation of
Ing signg = s .
the buddmg or the Principa] OcCcupant,
B A Toof'signg shal] pe designed bya COREN registereq €ngineer apq
Submitteq the Agency fo, approval; apq

Specia] 8.
Consideralions
for

projecting in accordance wi
signs,
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s 4 e

entAreg Identifica

tion Sign shaj] pe permitted for residentia] Special
sub-divisions, multi-family residentia] Complexes, or for institutions jp for

f accordance with the following: [:,e,q,m,
f‘ (@ A Development Area Identificatiop Sign shall pe permitted adjacent  Area Ml
| {0 arterial streets af 1 jor access poings fo the subdivisjon, complex, :.:;"ﬁ“"""

or instirution; ) ;

(b) A developmentArea Idemiﬁqation Sign shall not pe located withjp
fourand 5 halfmet,res of the publijc right-of Way of the arteria] street
abutting the Development Area;

H A certificate of zonij compliance sha]] be obtained frop theAgcncy
for each Development Area; and
The sight triangJe requ

(2)

ired shal] he Maintaineq.

10, Directiona] s
Premises op
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4 (a)
| (b)
3
Special 12. (1)
‘ Considerations
- for Home
Occupations.
o A (2)
‘ Special ) 13. (D
‘ Considerations
’ for
temporary
signs.
2
;
3)

their maximum areas shall not exceed one and a half squaremetres;

a certificate of zoning compliance must be obtained from the Agency
for each bulletin board;

One (1) sign shall be permitted for home occupations, if it is flatly
affixed against the surface of the dwelling, it may be indirectly
illuminated by reflected light or backlight. The intensity of
illumination shall be limited or shielded to prevent demonstrable
adverse effects on Adjacent property. If a detached sign is erected
for a home occupation, it must not be illuminated.

The maximum permitted area is 0.30 square metres on one Side.

Signs in a Planned Development Zoning District shall be constructed
and maintained in accordance with this Law and with the plans,
guidelines, and concepts established for signs approved as a part
of the development plan.

One (1) temporary sign may be erected on'a lot in any office,
commercial or industrial to announces special public or institutional
events, or the erection, sale or remodeling of a building or
development subject to the following:

(@)  The maximum permitted area of temporary sign is as follows:

(b)

Street frontage up to seventy-five meres, with six square metres
sign area permitted;

(¢)  Up to seventy-five metres of road frontage, with nine square
metres are permitted;

A temporary sign may be erected for a period of two years,
plus the construction period, if applicable. A Certificate of
Zoning Compliance for a temporary sign per this Section may
be renewed for up to one additional year;

(d

(e)  No temporary sign shall be located closer than six metres to
the pavement of any public street. No temporary sign shall be
located within a public right-of-way; and

(f)  Except for a temporary sign of three-square metres or less, a
certificate of zoning compliance must be obtained prior to
construction of a temporary sign.

Signs announcing the sale or lease of land or building(s) or the
construction or remodeling of a building may be erected in the
residential zoning districts provide: :
(a)  That such sign shall be non-illuminated;

(b)

That the maximum area of signs advertising a sale or lease of
a building and/or land shall conform to the following;




14,
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,,,,....«-M
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eRESS ‘

(M

(g8) That signs announcing

(h)  That signs announcing special, public or institutional events

may be erected on permitted conditional

() Upto forty-five metres aby
permits up to three square m
(d)  From forty-

Permits no more than nine square metres in size;

(¢)  Seventy-five metres of abutment

permits no more than nine squares

(D No certificate of Zzoning
advertising the sale, lea

the said sign does not exceed three
in area and is not illuminated;

building in residen

metres in size;

tment on public right-of way
etres maximum sign area:

five metres of abutment ona public right-of-

way

on a public right-of-way

compliance is required for signs
se or rent of a building provided that

quarters of a square metre

the construction or remodeling of a
tial zoning district shall not exceed two

and a half square metres in area and it shall be removed from

the premises as free
occupancy rate of 90%
building;

conforming institutions

-standing signs upon reaching an
of the newly-constructed or remodelled

, or legally non-
or businesses in residential zoning

districts;
() They must not exceed two and a half square metres in area
sand
()  The said signs shall not be displayed for longer than 30 days
Farm markers may display signs identifying the state of agricultural ~ Special )
products such as vegetables, €gg. straw, hay and seeds grown or g:“:'tdh‘::“"“
produced upon the premises on which the agricultural products Signs.
sign is located in accordance with the following:
(@)  The maximum size of an agricultural product sign shall be
three squaremetres;
(b)  Any agricultural product sign shall be separated from another
agricultural product sign on the same premises by at least
seventy-ﬁve metres;
(c)  Agricultural product signs shall be.

(d)

upon cessation of the s

L

These sections affect all pr
includes farming, faﬁﬂ'

products; dairy production,

removed from the Jot
ale of the agricultural product or

oducts involved in Agriculture
Ing: aquaculture, apiculture,
horticulture, viticulture, animal husbandry, including, but not
limited to, the care and rimb§ of livestock, equine, poultry
husbandry and the production of poultry and poultry
the production of field crops,
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Table of
Allowable

measurement
for structures
used for
signs.

- (2 On-premise signs displaying only the identification of the activity
and principal product or service are permitted
no mechanical

©)

15. This table provides rounded off factors for most average building sizes. It

tobacco, fruits, vegetables, nursery stock, ornamental shrubs,
ornamental trees, flowers, sod, or mushrooms, timber,
pasturage, any combination f the foregoing, the processing,
drying, storage, and marketing of agricultural products when
those activities are conducted in conjunction with, but are
secondary to such husbandry or product.

by name, logo, address,
within the property with a setback of two metres if
movement or flashing lights are utilized and such graphics are in
compliance with this section, and the size or height requirements of

the tables of elements of signs.

On-premise temporary construction and real estate signs in

accordance with this Law are permitted as follows:

(a) Temporary construction and real estate signs on open land
or land under development may utilize nine square metres at
the right-of-way line, and may increase one square metre in
size for every metre of setback up toa maximum of fifty-five

square metre; and

(b) These signs are subject to the time limitation and requirements.

represents the Height x Width (rounded to nearest number) in metres.
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Allowance
height for
free-standing
signs.

¢ J / QSM {18
Freeway or ﬂl!klﬂlﬁ acce

Allowable
height for
structures
used wall
signs.

shiltisindi ol 15
# lanes ) Towable
i limit [ !
1 lane <S5km/h o 5.0
 55km/h 3, 40" "5
<55km/h 40 ¢ 60

multi _
! Ty ] m
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used
projecting
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SCHEDULES

- Special Limitations for Outdoor Structures used for Signs

Standards for 4 =) Every person wishing to put up an outdoor structure for Signage

Billboards A . . 4
and advertisement shall do so in accordance with the provisions of
this Law and the guidelines prescribed form time to time by the
Agency.

) (ii) Every person who submits a formal application to the Agency shall,

on delivery of such application pay to the Agency an assessment
fee as may be determined form time to time by the Agency.

(iii) Prior to issuing a written Approval for an off-premise sign, an
inspection and monitoring fee, as determined from time to time by
the Agency shall be paid by the applicant, within 30 days of being
notified by the Agency. Failure to pay the fees within 30 days period

\ deems the formal application withdrawn.

(iv) Every person shall pay to the Agency an inspection and toring
1 deposit prior to approval being granted by the Agency, where
applicable, and for such amounts as is determined from time to time
by the Agency.
(v) The Agency shall charge the owner or the person advertising on
~ posters a removal fee as determined from time to time by the Agency
| in respect of any unlawful poster removed by the Agency, and
= 1 ‘ “which removal fee will, where applicable, be deducted from the
inspection and monitoring deposit previously paid by the applicant.
(vi) The issuance of a site permit or renewal of a site permit shall be
based on the payment of the annual permit fee which shall be
determined from time to time by the Agency.

‘ (vii) The owner of a site by virtue of the permit issued by the Agency
/ shall be liable to pay rental and artwork fees, which sum shall
[ determined from time to time by the Agency.

(2) No billboard larger than forty square meters shall be located along
any street having less than four (4) thorough traffic lanes. A
thorough traffic lane is that lane carrying through traffic during
some periodic of any day. A lane designated for turning shall not be
considered a thorough lane.

(3)  The maximum adverting area for a billboard facing a street having a
width of thirty to eighty metres shall be 72 square metres plus 34
per cent maximum allowance for embellishments

(4)  Anyembellishment may extend outward. from, but in the same plan
as, the permitted advertising area of the billboard. The
embellishments shall not extend beyond the top of the rectangular
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Two (2) billboards may be permitted on the same site location facing
the same direction Provided that they are immediately adjacent to
each other and the ir total combine advertising area does not exceed
80 square metres. i

portion thereof shal] pe setback a minimum 60 Standards for
e of residenti iall distr: location of
. : Billboards
from, any lot line of any residentially zoned distric on any street
other than the billboard location site; provided, however, that 5
billboard in excess 0f 56 square metres side lot line of 3 residentially
zoned district located along the same Street as the billboard sjte
location and 8 metres from any lot line of any residentially zoned

district located on any street other than the billboard location site.

Standards for
spacing

Requirements
of Billboards.

street that the billboard js iente
apply to both sides of the street;

(d)  Billboards of advertising area shall be located:
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- Special Con-
2 ‘_ siderations for
. Home Occu-
pations

Standards for
height
requirements.

Compliance
with
construction
standards.

Consideration

for Roof
Billboards.

(i) atleast 400 metres from all billboards containing around 60
square metres of advertising area;

(i) atleast 300 metres fromall billboards containing from 37 to 60
square metres of advertising area,

(iii)  atleast 150 metres from all billboards containing less than 37
square metres of advertising area; and

(iv) A billboard shall be permitted on the wall of a building provided
only one (1) billboard shall be permitted on each wall surface
except where the Agency s0 permits.

(1) The height of a billboard shall be that distance measured from the
elevation of the edge of payment, street or highway adjacent and
perpendicular to the billboard location and the top of the billboard
facing.

(2) Unless where otherwise noted, the maximum height of a billboard
shall be ten metres with the exception of unipole

(3) The maximum height of a billboard located within one hundred an¢
twenty metres of a side or rear lot line of an instructional zone,
institutional use, residentially zoned district or a residential use
shall be 10 metres.

(4) Height limitation shall be determined by reference to one stree

only.

(5) Inthe event of conflicting regulations, the most restrictive criterl

shall apply.

(6) Abillboard less seve
six metres.

n square metres in area shall not exceed twen

(Daaaid billboard oriented to an elevated highway shall extend no ma
f such elevated highway.

than seven metres above the paving 0

d exceeding 5 metres in height shall bear

(8) Any permitted billboar
tural integrity by a registered civil engine

approval stamp for struc

(1) A free-standing billboard erected on its own supporting structu
shall be considered to be a permanent structure and shall meet
the construction standards and provisions of this Section And
applicable requirements of Oyo State.

2) Al billboards shall be insured against third party damages.

(1) Roof billboards may be displayed in accordance with the follow
provisions:
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(@)  Noroof billboards shall exceed the height of the building to

which it is attached by more than five metres;

(b)  Each roof billboard shall be in scale with the supporting
building, and the supporting building height shall be at Jeast
twice the height of the proposed billboard;

Each roof billboard shall be enclosed so that no s
Structure is visible from any public right-of-way or any
residential use of esidential zoned district within one hundred
and fifty metres; ;

The combined i;eigpt 9_1: the supporting building and the roof
billboard shall not exceed the height restriction of the
underlying zoning district; and

All roof billboards shall bear the stamp of approval for
structural integrity by a professional registered civil engineer.

G T

@

_Billboards have to be built in either a neutra] colour ora dark green

colour to match the surrounding environment. The owner of the
has to maintain the location of the site around the billboard
insuch a way to prevent littering and pollution.

passing motorists. The foll

billboards that move or give

(@) Each revolvi 2 element shal] be limited to a maximum of eight
(8) revolutions per minute; and w0 316

(b)  Each billboard utilizing a copy change procedure shall display
each individual €Opy a minimum of seven (7) seconds.

Movement
limitations.
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Application 1.
Form.

Registration ¥ %

Certificate.

Cost of

Inspection. 3.
. @

2

)

(N

M

@
(n

@

is located or illuminated so as to obstruct or impair the vision of the
operator of a motor vehicle who is proceeding in a lawful direction
within the Interstate System right-of-way, or

The billboard must be within the limits set by Federal Laws in respect
of Interstate highways right-of-way line and can be perceived at
any time by the operator of a motor vehicle proceeding in any lawful
direction within the Interstate highways right-of-way.

SCHEDULE 6
Fees to be charged annually

Every person wishing to put up an outdoor structure for signage
and advertisement shall collect and complete an application form
of Five Thousand (N5,000) Naira.

There shall be paid a registration fee of one hundred thousand
(N100,000) Naira by a billboard owner and a Registration Certificate
shall be issue.

The certificate shall be renewed with an annual fee of N100,000.00.

A change of ten thousand (N10,000) Naira per inspection and
monitoring is applicable for any inspection per site. If there are
inspection schedules for different sites within one geographical
area for one particular applicant during a single day, then a charge
of five thousand (N5,000) Naira per additional site shall apply.

The annual permit fee is applicable to all commercial and private
owners of structures but does not apply to federal or state
government, diplomatic or humanitarian mission. The Permit fee is
applicable to the owners of the signs and billboards and is in relation
to the size and location category. The location categories have
been defined in the zone.

The Permit fees are as follows-

Free Standing Signs
Maximum Area in Normal Zone Restrictive Zone
square metre

Upto 1.0 N2,500 N5,000
Upto 5.0 N6,500 N8.000
Upto 10.0 N11,000 N17,000
Upto15.0 N17,000 N28,000
Upto 20.0 N28.,000 N45,000
Upto25.0 N44.000 N75,000
Up 10 30.0 N68.000 N85,000
Above 30.0 N103,000 N150,000

(©)

@

Desig

4 shee

16shee
32shee

40 shee
48 shee
96 shee
Roopr
Backlit
Ultrawayg
Unipo]e
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(b) Projecting Signs
Maximum Area in.
squuare metre
Upto 1.0
Upto5.0
Upto 10.0
Upto 15.0-
Upt020.0
Upto25.0
Upto30.0
Above 30.0

(© Wall Signs
Maximum Area in
squuare metre

Upto 1.0 f11

K.000.0 F0pite50

Upto10.0
Upto15.0
Upto 20.0
I » U t025|0 o
10300
Above 30.0

BRI I

'_:t'

o ﬁil'lhonrds

" Designation Max Area

t

.
4 sheets

16sheets
' 32sheets
' 40 sheets

48 sheets

96 sheets
Rooftop
Backlit
Ultrawave
Unipole

in Square
metres or up
tol.5
orupto3.0
orupto 6.0
orupto 12.0
orupto 14.0
orupto 18.0
orup to 36.0
or up to 60.0
orup to 30.0
orup to 36.0
73.5 or above

Normal Zone Restrictive Zone
N8,000 N13.000
N24,000 N40,000
N37,000 N62,000
N57,000 N96,000
Ng&8,000 N149,000
N134,000 N227,000
N:202;(lm N343,000
N235,000 N399,000

Normal Zone Restrictive Zone
N11,000 N18,000
- N17,000 N28,000
N28.000 N47,000
N44,000 N74,000
N68.000 N115,000
N103,000 N175,000
N156,000 N265,000
N235,000 ‘ N3S‘>\9,000
~ Metric (m)
Normal Restrictive ~ Height Width
Zone Zone

N2,500 N2,500 1 15

N5,000 N8,000 1

N10,000 N16,000 2

N15,000 N24,000 2

N18,000 N28,000 2

N20.000 N32,000 3

N30,000 N48,000 3

N50,000 N8§0,000 3

N50,000 N80,000 4
N30,000 N48.000 3
N120,000 N192,000 5
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Rental fee 4. (1)
charge.

@)

2

Fines 6. (1)

()

3)

The lease of advertisers of commercial space of leased billboards or
sign (periodical lease or rent) will be subject to a fee that is equal to
12.5% from the rental charged by the leasing company.

This amount shall be paid not later than 5 working days from the
date of the payment made by the advertiser.

A landlord shall be liable for anyon-premise signage and
advertisement displayed in his premises in contravention of this
Law.

The Advertiser shall be liable for any off-premise signage and
advertisement displayed in contravention of this Law,

Any person violating any provision of this Law, or who violates or
fails to comply with any Regulations made hereunder or who falsifies
plans or- statements hereunder or who continues to display a sign
or billboard after having received written notice from the Agency
shall be guilty of a misdemeanor, and subject to a fine of N10,000.00
payable immediately.

A fine of N10,000.00per week shall apply for any infringement of
any of the regulations postulated in this Law and for a maximum of
4 weeks. The fine becomes due 14 days after the issuance of the
order to conform to the standard has been infringed.

Should any irregularity prevail for a period of over one month, the
Agency can order the removal of the structure at the cost of the
owner of the sign.

“The printed impression has been carefully compared with the Bill which was passed by
the Oyo State House of Assembly and it is hereby certified to be a true and correct printed

copy of the Bill.

Rt.Hon. (Alhaja) M. J. Sunmonu Paul Ishola Bankole
Speaker of the House of Assembly P/S Clerk of the House

L



